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CAMPAIGN OVERVIEW
THE GREEN UMBRELLA AND WASTE REDUCTION                                                       

THE GOAL: RECYCLE PAPER                                                    

HOW YOU CAN HELP                                                

The Green Umbrella (GU) is a non-pro�t organization working to improve the economic vitality and quality 
of life in the region around Cincinnati by maximizing the collective impact of individuals and organizations 
dedicated to environmental sustainability. GU has developed Action Teams to help further e�orts in key 
areas of sustainability in the Greater Cincinnati region. Speci�cally, the Waste Reduction Action Team has set 
a goal to reduce the waste to land�ll by 33% by 2020. Recycling reduces greenhouse gas emissions, 
conserves natural resources, and saves land�ll space. According to the US EPA, paper and paperboard 
products make up the largest portion of solid waste sent to a land�ll, and therefore, o�er the greatest 
opportunity to make an impact.

RECYCLE PAPER: LET’S DO IT                                              

From November 2015 through 2016, the Waste Reduction Action Team has launched a campaign to reduce 
paper waste through waste minimization and recycling strategies. The goal is to create awareness within the 
community and increase paper recycling rates in the region.

1.  Make a commitment to Recycle Paper
2.  Implement a Recycling Program - If you don’t have a program, start recycling paper in the workplace. 
3.  Kick It Up a Notch - If you have a recycling program, consider setting a goal to reduce paper use and 
     increase paper recycling.
4.  Promote this Campaign - Corporations have an opportunity to in�uence individual behavior both at   
     home and in the workplace. 
5.  Become a Sponsor - See Sponsorship page.

DO IT BECAUSE....It’s the right thing to do. It’s the responsible thing to do. And quite frankly, it’s the easiest 
thing to do to make a di�erence. Recycling paper is as simple as second nature- just drop it in the recycling 
bin. No brainer. No waste. Help us save precious resources from getting lost in the land�ll. Give paper a 
second thought, a second chance, and a second life. 



TIPS FOR RECYCLING
1. MAKE THE COMMITMENT                                                      

2. ASSESS YOUR WASTE STREAM                                                    

3. DEVELOP A PLAN                                              

4. IMPLEMENT YOUR PROGRAM

Obtaining top management support and employee participation are the keys to a successful program. We 
suggest that you select an employee with good communication and organization skills as a “recycling 
coordinator” or even form a recycling team with key members of the sta�. Try to �nd someone who is 
genuinely interested in this topic.

One approach to waste assessment is to survey what you throw away and determine the general 
composition, for example, 50% paper, 40% organic, and 10% metal. Another option is to visit 
www.epa.gov/wastes/conserve/smm/wastewise/approach , a website that o�ers several ways to conduct a 
waste assessment, one or more of which may suit your needs. For a list of local paper recycling vendors, visit 
the Paper Recyclers page compiled by Hamilton County Recycling and Solid Waste District. 

The Recycling Plan includes these aspects:
        • Contact your waste hauler to discuss what can be recycled and get pricing for 
 integrated waste management service (i.e., recycling service plus right-sized trash             
 service).
        • Walk through your office space to determine the optimal strategy for recycling 
 container placement (e.g., each work station, cafeteria, break rooms, conference 
 rooms). Consider whether you can re-purpose existing trash cans as recycling bins or if 
 you need to obtain specially designated containers (this may depend on the location 
 of the container).
        • Involve housekeeping staff to determine the best way to collect recyclables from 
 interior containers and transport to exterior recycling dumpster or carts.
        • Write it down and make it official by creating a written manual about how the 
 recycling plan works in your office, in case of turnover or to train any new employees.

Consider your company’s culture for communication to determine the best way to roll out the recycling 
program. It is important to have consistent, detailed messaging to all employees (especially second and third 
shift workers) about the company commitment to recycling and what and where to recycle. Measure the 
success of the recycling program and report results to employees so they can see that their individual e�orts 
make an impact. Take immediate steps to correct weaknesses in the operations when they are identi�ed 
(e.g., improve signage, place containers in di�erent locations, clarify what can be recycled).

ONLINE RESOURCES 
www.hamiltoncountyrecycles.org
www.butlercountyrecycles.org
www.oeq.net/ACSWD.aspx
www.rumpkecleanandgreen.com
www.rumpke.com/recycling
www.republicservices.com
www.bestway-disposal.com/business/commercial-recycling/



WAYS TO REDUCE 
PAPER USE AT WORK
1.    Before pressing print, consider if you really need a hard copy.

2.    When you do print, use both sides. Make duplex your default printer setting.

3.    Use alternative tools to review, share and store documents. These may range from email to a white board.

4.    Post or circulate lengthy or frequent reports and documents instead of printing individual copies.

5.    Include information on paper reduction in orientation sessions for new employees.

6.      Provide paper reduction tips and training at sta� meetings.

7.    Reduce the page counts of forms, templates and reports by narrowing margins and/or eliminating white   
            space.

8.       Use your word processing program’s Review and Comment features instead of printing documents to edit. 

9.    Provide half-page cover sheets next to the fax machine and reuse the other side. 

10.   Take meeting notes or minutes using a computer, tablet or recording device.

11.  Use online bill pay or credit cards instead of cutting checks for vendor services.

12.   Reuse paper printed on one side for internal memos, “draft” documents or scratch pads.

13.  Review distribution lists frequently and eliminate outdated or unnecessary recipients. See if destinations with    
            many recipients can make do with fewer copies. 

14.   Contact mail senders to take your company’s name o� their mailing lists, or mark unwanted �rst class mail     
            “Refused, Return to Sender.”

15.   Provide desk side recycling containers for employees.

Many of these resources o�er tips, a paper reduction assessment, cost of 
paper calculator, policy template, email template, and posters for your use.

REFERENCES
http://156.98.245/paper/
http://www.nrdc.org/cities/living/paper/strategies.asp
htttp://www.nrdc.org/enterprise/greeningadvisor/pa-reducing.asp
http://www.pand.org/how_can_we_help/live_green/fsc/save_paper/office_paper/
http://www.recycleatwork.com/papertools
http://www.rethinkingrecycling.com/business/how-guides/how-to-reduce-office-paper
htttp://sustainability.tufts.edu/wp-content/uploads/BusinessGuidetoPaperReduction.pdf

                                   



CREATING AWARENESS 
THROUGH SOCIAL EVENTS
1. LAUNCH A “NO PRINT” MONTH                                                 
Launch a “no print” month campaign to see how much your organization can cut paper consumption in one 
month. You may also consider a “no print” day by temporarily removing paper recycling bins and challenging 
employees to make it through the entire day without printing. 

2. START A COMPETITION                                          
Start a competition between departments and award a prize each month to the one that uses the least 
paper. 

3.  RECOGNIZE EMPLOYEES
Recognize employees who are doing a particularly good job at paper reduction or have come up with 
innovative techniques.

4. LUNCH AND LEARNS
Coordinate a Lunch and Learn event with a paper recycler (like Rumpke) or a paper shredding facility to talk 
about the bene�ts of recycling paper. 

5. SHOW A VIDEO
Show a video/movie about paper waste and reduction during lunch one day.

6. USE SOCIAL MEDIA
Start a Twitter or Facebook page for the company that includes tips or best practices for motivation.

7. BE A RESOURCE OF INFORMATION
Provide information to your home website regarding the new and/or improved paper reduction policy.

8. PLAN A VOLUNTEER EVENT 
Plan a volunteer event for your employees focussed on reducing paper use and paper recycling.

9. PLANT A TREE
Sponsor a tree planting event with Taking Root!

REFERENCES
http://www.entrepreneur.com/article/223437
http://www.forbes.com/sites/ericbasu/2013/07/21/how-to-create-a-succesful-social-media-campaign-for-a-startup/
http://www.forbes.com/sites/allbusiness/2014/05/16/tips-and-tricks-to-manage-your-social-media-campaign-like-a-pro/
http://www.globalstewards.org/paperless-office.htm
http://blog.hootsuite.com/how -to-create-a-social-media-marketing-plan/
http://www.slideshre.net/JamieTurner1313/how-to-set-up-and-run-a-social-media-campaign
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I DO IT
Sponsorship Guide

PLATINUM
$5,000+

GOLD
$2,500

BRONZE
$500

PARTICIPATING
$0

MERCHANDISE

• Video of your primary 
representative conveying “I Do It” 
specific to your business. Green 
Umbrella handles videotaping and 
production; your approved video 
included on “I Do It” website and 
Facebook video tab.

• Rotating large rectangles (336x280 
pixels) advertisement on “I Do It” 
website that links to your website.

•  Second tier sponsor logo 
placement on all print and web 
materials; address call-out on 
digital map.

• Recognition on all pre-event 
marketing and correspondence (if 
community-wide kick off).

• Recognition in all post-event 
marketing.

•  Rotating button (120x90 
pixels) advertisement on “I 
Do It” website that links to 
your website 

•  Company/organization 
name listed all web and 
print materials

•  Recognition in all 
post-event marketing.

•  Company/organization 
listed on “I Do It” website in 
exchange for commitment 
to use twitter avatar, 
Facebook logo for first two 
weeks of campaign, and 
make three social media 
posts during that time.

WEBSITE

MAPS AND 
LOCATIONS

MISCELLANEOUS

•  Video of representatives 
conveying “I Do It”specific to 
your business. 

•  Rotating medium (300x250 
pixels) advertisement on “I 
Do It” website that links to 
your website.

SILVER
$1,000

•  Third tier sponsor logo 
placement on all print and 
web materials; address 
call-out on digital map.

•  Video of your primary representative 
conveying “I Do It” specific to your 
business. Green Umbrella handles 
videotaping and production; your 
approved video included on “I Do It” 
website and Facebook video tab.

•  One featured article on the campaign 
webpage highlighting companies 
involvement.

•  Rotating (728x90 pixels) 
advertisement on “I Do It” website 
that links to your website.

• Top tier sponsor logo placement on all 
print and web materials; address 
call-out on digital map.

• Recognition on all pre-event 
marketing and correspondence (if 
community-wide kick off).

• Mention on sponsorship level on 2 
official press releases. 

• Recognition in all post-event 
marketing.

•  Recognition in all 
post-event marketing.

• 20 personalized “I Do It” t-shirts
• 10 Magnetic Bumper Stickers
• 10 Window Clings

• 5 General  “I Do It” t-shirts
• 3 Magnetic Bumper Stickers
• 3 Window Clings

• 20 personalized “I Do It” t-shirts
• 10 Magnetic Bumper Stickers
• 10 Window Clings

• 50 personalized “I Do It” t-shirts
• 25 Magnetic Bumper Stickers
• 25 Window Clings

To Become a Sponsor Contact  letsdoit@greenumbrella.org

LET’S DO IT

•  Company/organization 
listed on “I Do It” website 
in exchange for 
commitment to use 
Twitter avatar, Facebook 
logo for first two weeks of 
campaign, and make three 
social media posts during 
that time.
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to use Twitter avatar, 
Facebook logo for first two 
weeks of campaign, and 
make three social media 
posts during that time.

•  Company/organization listed on “I 
Do It” website in exchange for 
commitment to use Twitter avatar, 
Facebook logo for first two weeks 
of campaign, and make three 
social media posts during that 
time.

•  Company/organization listed on “I 
Do It” website in exchange for 
commitment to use Twitter avatar, 
Facebook logo for first two weeks of 
campaign, and make three social 
media posts during that time.


	I do it powerpoint spreads10-26
	I Do It sponsorship10-27

